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DEAR READERS,

O
nce again, we welcome the 

autumn edition of the MICE 

CEE magazine. This time, 

we will focus on Budapest, 

the increasingly developing 

‘spa capital’: a new metro line has been added 

as well as a new connection with UAE, which 

constitutes an economic boom - more visitors, 

MICE events and investment. Prague has been 

traditionally considered the magical city in the 

heart of Europe, thus we are dedicating a special 

section to it with news from this attractive 

destination. We also present ‘Central and 

Eastern Europe to the World’ and vice versa, 

‘The World to Eastern Europe’. This time, we 

explore Hong Kong as a MICE destination of 

interest for Central European buyers. We also 

link readers with future MICE trade fairs, whose 

list can be found at the back of the publication. 

Let MICE CEE be your inspiration and guide.

Sincerely,

Zuzana Adamson PhD
Publisher

zuzana.adamson@mice-cee.com

MICE CEE
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First Radisson Blu hotel announced for Belarus
The very first Radisson Blu hôtel in the capital city Minsk will enjoy a prime location on a main axis leading 

from the centre to the airport. Featuring 200 rooms with signature services such as free high speed internet access, 

the upper upscale property will open its doors in Q2 2017. �

GledenInvest is a leading Russian private investment firm. 

The terms of the transaction were not disclosed. The 5star 

Augustine Hotel is located in the heart of the Malá Strana, 

the oldest part of the Prague’s historic district not far from 

the Charles Bridge. Opened in 2009, the hôtel occupies seven 

buildings including a 13th century monastery and brewery 

that was once home to the friars of Saint Augustine. �

Korean Air 

Lines Agree 

to Inject 

fresh capital 

into Czech 

Airlines (CSA)

Korean Air Lines holds a 44 pourcent 

stake in Czech Airlines. Recently Travel 

Service airline, Prague-based privately held 

company, agreed to acquire 34 pourcent 

of Czech Aeroholding AS which is a state-

owned company and is currently in the 

process of reducing its ateke in CSA to 19, 

74 % from 53, 74%. The Financial need 

is estimated at about 20 million USD.

Under the European Union regulations 

non-EU carries can only stakes below 50 

% in European Airlines. Therefore Korean 

Air Lines need Travel Service and Czech 

Aeroholding AS as their local partners to 

retain the Czech carrier’s European status 

which is essential for airlines to benefit 

from the European Union open-sky 

policies on air trafic. �

Aerofl ot launches Flights 
to Georgia and Moldova

Starting from October Aeroflot is launching its own regular 

flights on the routes Moscow-Tbilisi-Moscow and Moscow-

Chisinau-Moscow. Aeroflot will provide daily flights to the capital 

of Georgia on modern Airbus A320 from Sheremetyevo Airport 

Terminal D in accordance with the following schedule: SU1892 

flights leaves Moscow at 23:30 and arrives to Tbilisi at 3:10. 

Return SU1893 flight leaves Tbilisi at 4:20 and lands in Moscow 

at 6:05 (local time). Daily flights to Chisinau will be performed on 

Airbus A320: SU1844 flight leaves Moscow at 22:00 and arrives to 

Chisineau at 01:15 and lands in Moscow at 05:30 (local time). �

PRAGUE: GledenInvest 
acquires historic luxury 
hotel Augustine
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Tél. 00 36 126 94 206

Représentation France SB MICE - Consulting

E-mail sylvie.bordeloup@sbmice.com

Tél. 00 33 1 30 31 36 24

Budapest, Ó utca 44, H-1066

EHF EURO 2014 will be in 
Hungary and Croatia
This time it is Hungary and Croatia who host the best 
women handball teams of Europe. The jointly hosted 
European championship will take place in six different 
venues from 7 to 21 December. The Hungarian venues 
of the preliminary round will be in Györ and Debrecen. 
The best 4 teams will play the finals in Budapest. �

Budapest to host the Bocuse d’Or in 2016
The capital of Hungary will host the 
famous Bocuse d’Or event in 2016, 
the international competition for 
professional chefs in Europe. The 
most prestigious competition in the 
culinary world is held on a biannual 
basis in Europe. The 2014 edition 
was held in Stockholm. Competitors 
presented two signature dishes to the 
jury, and out of the 20 participating 
countries, only 12 are selected for the 

finals in Lyon in 2015. Hungary will be represented by the talented young chef 
Gábor Molnár, who reached the ninth spot in the European finals of the Bocuse 
d’Or. The world finals will be hosted in Budapest. �

EuroFinance 

Meeting 

brings 2,000 

people 

to Budapest

EuroFinance’s International Cash 

and Treasury Management meeting 

is the leading global treasury event 

that brings together around 2,000 

senior professionals from the 

world’s top companies, banks and 

service providers. This year it will 

be held in Hungary, Budapest on 

15 – 17 October 2014. �
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Hotels in Hungarian capital 
increased occupancy

Budapest registered impressive surges in gross operating profi t 

per available room (GOPPAR) of 32,7 pourcent and 31, 4 pourcent 

respectively in July, according to the data from HotStats. Hotels in the 

Hungarian capital simultaneously increased occupancy (+4,6 percentage 

points) and average room rate (+9,0 pourcent) to produce a rooms‘ 

revenue per available room (RevPAR) growth of 15,4 pourcent. �

N E W S  F R O M  H U N G A R Y
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C Z E C H  N E W S

Are there fewer tourists IN PRAGUE?
According to the Czech Tourism and Prague Information Service, in the 

first half of 2014, only 2.6 million tourists visited the Czech capital—several 
tens of thousands fewer than in the same period in 2013. The statistics are 
based on the number of persons in mass accommodation facilities. It may 
seem that Prague is less attractive for tourists, but in fact, the opposite is true. 

According to the statistics, the composition of tourists, in comparison to 
the previous years, has also changed. The days when rich Russians would 
spend a week in Prague are gone. These days, Germans prevail (which was 
also the case in the past), as well as visitors from Poland, Ireland and Asia 
(who tend to spend two nights in 

Prague and move on to other Central European destinations). There are 
fewer French, Spanish and British visitors. Visitors are attracted to Prague 
by its nightlife: a party atmosphere, affordable bars, nightclubs and alcohol, 
is what draws them. Tourists come mainly for entertainment; sightseeing is 
of little interest to them. In the last six months, the number of visitors from 
China and South Korea also rose. 

There is a problem with these statistics, nevertheless. They do not reveal 
the whole picture, since a large number of tourists, rather than opting for 
a hotel type of accommodation, choose a private flat (for as many as six 
persons and more), equipped with a kitchen and living room, plus other practical amenities such as washing machines 
and cleaning services. Private accommodation is competition for hotels and has become increasingly popular all 
over the world, not just in Prague. According to our survey and estimates, almost half of the foreign visitors select 
private accommodation. French, Italian and German visitors usually stay for four nights and a long weekend. Data 
concerning foreign visitors who prefer this kind of accommodation are not available. Thus information on the number 
of foreign visitors to a destination remains distorted. �
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C-IN APPOINTED AS THE 

CORE PCO FOR ESDR
Aleš Hozdecký Appointed 
New Managing Director of 
Prague Convention Bureau

Aleš Hozdecký has been appointed new managing 
director of Prague Convention Bureau. Three out of the 
eighteen candidates who applied for the position were 
shortlisted for the second round which took place on 
Thursday 31 July.  PCB’s Board of Directors then elected 
Aleš Hozdecký as the most suitable candidate.

Aleš Hozdecký has extensive experience in the tourism 
sector. Previously, for example, he worked as the Head 
of the Department of Tourism in Turnov, Chairman 
and Director of the Bohemian Paradise Association; he 
also participated in the management of the Association 
of Tourist Regions of the Czech Republic (ATUR). 
From August 2011 to March 2014, he was director of 
the Tourism Department of the Ministry of Regional 
Development. �

On the occasion of the ESDR Annual Meeting in Copenhagen, the 
ESDR and C-IN have officialised their long-term partnership.
Founded in 1970, the European Society for Dermatological 
Research (ESDR), is a non-profit organization promoting basic 
and clinical science related to dermatology. The ESDR is the 
largest investigative dermatology society in Europe with a current 
membership of over 1,000.
C-IN is the leading company specialized in event, congress and 
association management in Europe. Since 2002, its team has 
organized over 550 projects for institutions, organizations, 
companies and academic sectors, many of them 
on a recurring basis. C-IN also acts as a permanent 
secretariat for several European associations. Core 
values of building long-term partnerships with its 
clients, a transparent approach and innovative 
solutions make C-IN one of the most forward-
thinking companies in the industry. 
C-IN is delighted to partner with the ESDR. It 
is the company’s firm commitment to deliver 
utmost Core PCO and any other added value 
services, and this will support the growth 
of the ESDR. Peter de Merlier, strategic 
partner of C-IN states: “This is yet another 
large step for us to becoming a European 
provider of Core PCO services.” �
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MAKE A CHANGE! 

The Hotel Quisisana Palace provides 
a unique environment for holding a small meeting in total privacy. 
Luxurious surroundings and excellent catering transform your 
ordinary meetings into a memorable experience. Impress your 
business partners in an original way. The  meeting apartment 
can cater for a group of  six people; conventional electronic and 
technical equipment is, of course, available. �

www.quisisana-palace.com

C Z E C H  N E W S
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Prague to host 

56th ICCA
Congress 
in 2017
After presentation from three 

shortlisted destinations, Gdansk 

in Poland, the Czech republic 

capital of Prague and Russian 

city St. Petersburg, ICCA 

President  Arnaldo Nardone on 

behalf of the ICCA Board of 

Directors announced the winning 

destination: Prague. ICCA never 

organised any Congress in the 

Czech Republic before. ICCA’s 

future Congress destinations are:

2015 Buenos Aires, Argentina

2016 Kuching, Malaysia

2017 Prague, Czech Republic

Andel’s and Angelo 
hotel complex in 
Prague extend their 
meeting spaces

4-star Andel’s Hotel Prague and Angelo Hotel Prague, both located in 

the same building complex in Prague, now offer 31 meeting rooms with 

a capacity of up to 3,000 participants. Meeting spaces have been extended 

thanks to collaboration with an attached auditorium.

These two designer hotels are situated in the bustling Andel district 

and is a popular choice for all kinds of events, meetings and conferences. 

Besides state-of-the-art meeting spaces, these hotels offer comfortable 

accommodation in 458 bedrooms. The hotel portfolio was developed with 

an attached auditorium, which allows it to host large events. This auditorium 

is directly accessible from Aandel’s Hotel via an indoor corridor. For guests 

who are looking for an extraordinary meeting space, these hotels even offer 

the possibility of having the meeting projected onto a big screen to create 

a special event. All meeting rooms and guest rooms are equipped with a 

complimentary high-speed Internet connection. �
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T
he history of one of the most famous 

Slovak hotel, the Carlton, reaches back 

to the 13th century known as The Swan. 

In 1760 alongside the hotel The Swan 

stood also an old inn The Three Green 

Trees. In the first half of the 19th century the owner of 

the inn became Ján Löw, started the reconstruction of 

the inn into a large First Class hotel. Later, the owner 

- Palugyays had to face strong competition from the 

Speneder family, which owned in the neighbouring 

The National. The owners of the The National were 

apparently unable to bear the pressure of competition 

and sold the hotel. The new owner, business-minded 

Henry Prüger, brought his experience of operating in 

the London Carlton to Bratislava. He soon bought and 

rebuilt also the building, separated from the competing 

hotel – the Gervayo house. In 1912 there was thus 

created the new hotel complex, which received the 

name The Carlton-Savoy. The hotel in the form 

as we know it today for several decades was among 

the finest of European hotels. Its services were used 

by many world-famous personalities such as Thomas 

Alva Edison, Alfred Nobel, Theodore Roosevelt, 

Jules Verne or the first Czechoslovak president 

T. G. Masaryk. Among the regular guests of the hotel 

café were also Ľudovít Štúr and many more. In 70’s 

it was abandoned and even threatened with being 

knocked down. In 1998 started the reconstruction of 

the greatest Bratislava hotel and in September 2001, 

after signing international management agreement 

with SAS Hotels A/S Denmark, The Carlton hotel 

celebrated the long-awaited opening under the name 

Radisson SAS Carlton Hotel lately rebranded to 

Radisson Blu Carlton Hotel Bratislava. �

A long history behind the
Radisson Blu Hotel Bratislava
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I
According to the Statistical Office of the Slovak 

Republic, in 2013, 1,669,948 foreign visitors 

stayed overnight in mass accommodation facilities 

in Slovakia, as well as 2,378,557 local Slovak 

guests, totalling thus more than 4 million persons. 

The most frequent source country remained, as in the 

last years, the Czech Republic, with 492,713 visitors. A 

large number of visitors arrived from Poland (167,751), 

followed by Germany with approximately 153,000 visitors 

and neighbouring countries bordering Slovakia. There 

were 73,862 visitors from Austria, 68,832 from Hungary 

and 79,988 from Ukraine. The number of Italian and 

Russian visitors also increased, with approximately 50,000 

visitors. Noteworthy is the number of visitors from Asia. 

The total number of visitors from all the Asian countries 

put together—South Korea, China, Thailand and others—

hit 77,000, and this figure is rising each year. Arrivals 

from Turkey rose by 100 per cent compared with 2012; 

visitorship from Russia, Austria and Hungary also increased. 

Long-term statistics also reveal interesting trends: an 

increase in arrivals from neighbouring countries such 

as the Czech Republic, Hungary, Austria and Ukraine. 

In 2008, there were about 4 million visitors from these 

countries, followed by a drop, then a return to 4 million 

in 2012 and 2013. A notable increase in visitors from 

China was recorded: in 2005, only 1,447 Chinese 

visited Slovakia, but in 2013 the number of Chinese 

visitors had increased to 15,882. Arrivals from India are 

also on the rise: in 2005, there were 603 Indian visitors; 

in 2013 this had risen to 4,128. Compared to 2005, the 

number of guests from Israel almost doubled. Whereas 

in 2003, 1,171 Korean visitors arrived in Slovakia, in 

2013 the figure was more than 27,000. The number 

of visitors from Russia more than doubled: 22,681 

Russians booked themselves in mass accommodation 

facilities in 2003, compared to 54,471 last year. 

Arrivals from Italy and the UK have also been steadily 

increasing. �

SLOVAKIA: a notable increase 
in visitors from China
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Seminar & Spa

1 night from € 119,– per person*
in a superior double room for single occupancy 
including breakfast buffet 
*5-course dinner in the hotel restaurant for the price of € 35, - per person

Half day delegate package € 48,– per person

Full-day delegate package € 55,– per person

 

Looking for a new location out of urban centers - a place of rest and 
relaxation? Then Therme Laa Hotel & Spa is the perfect setting for 
seminars, meetings and events. 

Thermenplatz 3

A resort of:
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WOW!         
HUNGARY

LOOKING FOR SOMETHING 
NEW? COME TO DISCOVER 
HUNGARY WITH US.
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Budapest

Balaton

Debrecen

Sármellék

Györ

Pécs

SLOVAKIA

AUSTRIA

SLOVENIA

CROATIA
SERBIA

ROMANIA

UKRAINE

Visegrád

Szeged

D
anube

AREA AND LOCATION

Hungary lies in the Carpathian Basin of Central 
Europe and extends over an area of 90 030 
square km. Fifty per cent of the territory is 
flatland. The Grand Plain (Alföld) occupies the 
entire eastern part of the country and the Little 
Plain (Kisalföld) is located along the north-
western border. Hungary is divided by two 
rivers, the Danube and the Tisza. Both rivers 
cross the country in a north-south direction.

AREA CODE

+ 36.  City code for Budapest: 1

BORDERING COUNTRIES

Austria (366 km), Slovenia (102 km), 
Croatia (329 km), Serbia (151 km), 
Romania (443 km), Ukraine (103 km), 
and Slovakia (677 km).

CITIES

Budapest is the capital city, with a population 
of 1 775 203 inhabitants. The other big cities 
are Debrecen (204 297), Miskolc (175 701), 
Szeged (162 889), Pécs (156 567) and Györ 
(127 594).

CLIMATE

Hungary has a mild, continental climate and 
has four seasons. The coldest month is January 
(- 1° C average) which is a winter season, 
the warmest month is August (21° C average). 
August and July comprise the summer 
season. 

CURRENCY

The “Forint”, which is the only currency 
accepted for purchases in shops. Tourist areas 
accept EUR and USD. Most places accept 
major credit cards. 

DISTANCES

Budapest is situated 535 km from Prague, 200 km 
from Bratislava, 690 km from Berlin, 255 km 
from Vienna and 639 km from Bucharest.

IMPORTANT TELEPHONE 

NUMBERS

International emergency call centre .............112
Ambulance ...................................................104
Fire Service ...................................................105
Police ............................................................107

INTERNATIONAL AIRPORTS

Budapest Ferihegy Airport: www.bud.hu

Debrecen International Airport: 
www.airportdebrecen.hu

The FlyBalaton in Sármellék: 
www.fly-balaton.com

Györ-Pér Airport: www.gyor-perairport.hu

Pécs-Pogány Airport: www.airport-pecs.hu

LANGUAGE

The official language is Hungarian. It is a 
Finno-Ugric language unrelated to most 
other languages in Europe. Connections exist 
between the Finnish language and Hungarian. 
But don’t worry! Especially in the bigger cities, 
people understand German and English. 

NATIONAL HOLIDAYS

1st January: New Year’s Day; 15th March: 
Outbreak of the 1848-49 revolution and 
War of Independence, Birth of the modern, 
parliamentary Hungary; 1st May: Labour Day; 
20th August: St. Stephen’s Day - State holiday 
of the Republic of Hungary; 
23rd October: Outbreak of the 1956 revolution 
and fight for freedom, Proclamation of the 
Republic of Hungary (1989); 1st November: 
All Saints Day; 25th and 26th Christmas Days.

POLITICAL SYSTEM

Parliamentary democracy.

POPULATION

10 006 835 inhabitants. Ethnic groups: Hunga-
rian 92, 3 %; Romani (Gypsy) 5 %; German 1, 
2 %; Romanian 0, 8 %; Slovak 0, 4 %; Croat 
0, 2 %; Serb 0, 2% and Ukrainian 0,1 %.

POWER NETWORK

230V/50 Hz, two-pole socket with safety pin.

PRESIDENT

János Ader since 2012, elected for 5 years.

RAIL TRANSPORT

MÁV Hungarian State Railways: 
www.mav.hu; www.elvira.hu.

RIVER TRANSPORT

A Hydrofoil runs on the Danube (April-October), 
connecting Budapest, Bratislava (the capital of 
Slovakia) and Vienna in both directions.
Regular services connect Budapest with resorts 
along the Danube Bend in Northern Hungary.
Regular boats and ferries run on Lake Balaton, 
which is the second most visited area in the 
country after Budapest.

ROAD TRANSPORT

BUS: www.eurolines.hu, www.volanbusz.hu

RENT A CAR: www.hertz.com

TIME

Central European Time – CET (GMT + 1 
hour), Summer Time is in effect from March to 
November: GMT + 2 hours.

VACCINATION

No special vaccination is necessary prior to 
visiting Hungary.

P R A C T I C A L  I N F O
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Starting in October 2014, the Emirates will launch its 

service to Budapest with high-capacity, wide-body Airbus 

A330s. This is no doubt the biggest announcement this 

year in Hungarian aviation. With 278 seats available in a 

two-class configuration, Emirates will offer no less than 

3,892 seats every week between Budapest and Dubai.

Emirates is the fourth largest airline in the world with 

its base in Dubai International Airport, UAE. Aviation 

experts from Hungary and UAE have been working 

on launching the new service for years, to leverage the 

demand for both travel between Dubai and Budapest, 

and for transfer travel via Dubai to the Middle East, 

Asia, Africa, the Pacific region and Australia. Passengers 

from Budapest will be able to reach popular tourist 

According to information collated by the Hungarian 

National Tourist Office, in 2013 a total of 1,017 

international conferences took place in Hungary with 

237,801 participants. This is a big leap forward compared 

to 2012, with double the number of both conferences and 

participants: in 2012, 505 conferences took place with 

135,340 participants. Going further back, between 2008 

and 2012, around 500 international conferences were 

organised in total. But it was only in 2013 that the numbers 

THE ECONOMY

The most important event in domestic politics in 2014 

has been the parliamentary elections, which took place 

in April. The victory of FIDESZ, Viktor Orbán’s party, 

foreshadows a continuation of the present economic policy. 

The support and focus on the growth of the economy and the 

development of investment mark this period. The following 

fields have potential in Hungary: automobile industry, 

electronics, healthcare, agriculture and food production, 

biotechnology and the travel industry. Foreign investment 

is also noteworthy: for instance in May, the Indian tyre 

producer Apollo Tyres chose Hungary for its production 

plant (at a cost of half a billion euros), thus creating 1,200 

jobs and further subcontracting opportunities.

In the 2nd quarter of 

2014, the economy grew 

by almost 4 per cent, the 

highest growth in the 

last eight years. This is the second time (two consecutive 

quarters) that Hungary has been the fastest growing economy 

in the Visegrad (V4) Region and one of the best-performing 

economies in the EU, as shown by the Hungarian Statistical 

Office’s data. “We have noted a wide-ranging and stable 

growth,” says Pál Pozsonyi from the KSH statistical office. “It 

is no longer a result of the low annual base, but a reflection of 

a strong production in industry, construction, agriculture and 

services,” he added.  The economy should continue to grow, 

he claims, even though it may be affected by the Russian-

Ukrainian crisis or changes in weather. �

destinations like Phuket in Thailand, or business targets 

like Beijing, Seoul, Taipei, Tokyo or Sydney, with just 

one stop in Dubai.

That’s nice BUT Emirates is not liable to EU regulations 

governing compensation of damages caused by flight 

delays. This is a must nowadays! You might, for example, 

miss your connecting flight from Jakarta to Manado due 

to a five-hour delay of an Emirates flight from Dubai to 

Jakarta, and since you are already out of the EU, there is 

no compensation. You can’t use your ticket to Manado 

with Garuda and you have to buy a new flight for another 

800 USD, not mentioning the hotel you’ll have to search 

and pay for an overnight stay, etc. Do not expect any 

compensation from Emirates. �

really took off, and 2013 was a spectacularly successful year. 

In 2013, one conference would on average have about 234 

delegates. In 2014, similar favourable results are expected. 

The Hungarian National Tourist Office has been recording 

data about international conferences on a regular basis since 

2001, collecting data from 400 partners and companies and 

keeping abreast of trends. It is obvious, when it comes to the 

MICE sector, that Hungary is once again in top form—and 

this is something which we applaud. �

EMIRATES WILL FLY DAILY TO 

BUDAPEST FROM DUBAI. BUT

HUNGARY: MICE STATISTICS
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We spoke to various professionals from the MICE industry about Hungary. We asked those who promote Hungary 
but also those on the other side: buyers who have held their MICE events in this remarkable country in the past. How 
do international buyers view this interesting CEE country with its capital Budapest – the „city of spas.“

Leon Zhang, 

Leon Zhang, 

Chief Operating Offi  cer at Easy-trip, CHINA

We organised an incentive trip for 40 

doctors, a journey across Central Europe 

that included countries such as Romania, 

Hungary and the Czech Republic 

(Prague). We spent 4 days in Budapest. 

The accommodation at Hilton Hotel with its central location was 

excellent. The programme included a tour of the Parliament, a 

beautiful building with captivating interiors. One evening, we had a 

sightseeing voyage on the Danube, which enabled us to view the city 

with its historical sights at night. Our clients were most enthusiastic 

about their visit of the Lázár Equestrian Park. 

Situated 35 km from Budapest, in the heart of Domonyvölgy, 

it is owned by the coach driving world champions, Vilmos and 

Zoltán Lázár. The Program Horse show encompassed four-

in-hand driving, pony carriage driving, horsemen, display of 

nomad warrior archery, skills of the horsemen, fun competitions, 

“Puszta-five” and more. Also included was lunch with typical 

Hungarian specialities, which were equally fantastic. The Lázár 

Equestrian Park is situated in a beautiful landscape and the 

whole horse show was great. 

Nicolas Marty, 

GM of Dizak Ketex

One of the best things about Budapest: it’s just like a giant playground. It provides a magnificent setting for 

discovering the history and culture of Hungary and of the city itself. It is easy to find exceptional places to 

visit, the Opera and the Parliament being two that come to mind.

Clients also appreciate unusual locations. For small groups, we offer unique experiences such as “home-

cooked” meals and visits with locals, to give a glimpse of what’s possible while not revealing all of our 

secrets. We are all about delivering quality service while bringing visitors and locals close together, catering 

to the endless curiosity we all have about each other.

For those looking for fun in the setting of this magnificent historical city, possibilities are endless. DIZAK KETEX has developed a wide 

range of activities that they have polished to perfection - imagine supercar driving in the Hungarian countryside or playing water polo 

against the junior national team in the baths. Dizak Ketex also has offices in Prague, Vienna, Bratislava, Bucharest and Sofia so that we 

can offer mixed packages seamlessly.

Michael Molloy,

Principal – Global T and E 

Management Procurement 

at Rio Tinto, SINGAPORE

Hungary is a fantastic 

destination. Not only is it 

a unique place that offers 

many interesting things to 

do, it also offers good value because its currency, the 

forint, is not so strong. Generally people don’t know 

much about Hungary and they can learn something 

new. I lived in Budapest for 9 months, years ago. 

I would certainly recommend not missing out on the 

local spas. Among the sites St Stephen’s Church is 

amazing. The food in Budapest is also excellent and 

affordable. The Central Market also caught my attention 

as well as the small towns in Budapest’s vicinity, such 

as Esztergom. Our customers from Singapore mostly 

combine several European cities in one trip - Prague, 

Budapest and Vienna – spending approximately three 

days in each city. During my last business trip, I stayed  

at the Four Seasons Grasham Palace, an excellent hotel 

which I highly recommend.

Why chose Hungary
FOR YOUR NEXT MICE EVENT?
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� By Jana Collins
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Alain Pallas,

Managing Director in Europe Congress

Hungary is one of those countries, among many others in the 

CEE region, that have more on offer than it seems. Due to 

lower budgets, most CEE Convention Bureaus lack a certain 

marketing striking power and this may influence the choice 

of planners. However, the high value-for-money aspect of the 

region is certainly worth considering: politically correct and 

with ROI high on the agenda, the region is a logical choice. Given the high quality of 

MICE services, expectations of events are not disappointed and satisfaction is sustained.

Hungary’s capital Budapest offers, besides its many attractive sights, an impressive 

number of quality hotels suitable for events, including large conferences, as well as 

many market-knowledgeable full-services DMCs. Lake Balaton, the Puszta, the Danube, 

etc. all contribute to the city’s potential. 

This, combined with the enthusiasm of local suppliers, easy accessibility, marvellous 

architecture, beautiful landscapes and a very specific cultural identity, make Hungary a 

destination able to deliver successful MICE experiences. One could say that Hungary measures 

up to its famous symbol, the paprika—a destination with an extra bit of spice!

Justina Puspawati,

MICE professional in luxury travel, INDONESIA

I worked for American Express and we favoured destinations that 

were somehow unusual and whose beauty remained cloaked. 

For instance: everyone knows Venice, but few from Indonesia 

are aware of the fact that nearby, on the opposite coast of the 

Adriatic, are Dubrovnik and Croatia, perhaps even more beautiful 

and still under-explored from the global standpoint.  

Hungary is a fantastic MICE destination, one of the lesser-known spots for Indonesians. 

Paris and London are already so well-known, but destinations such as Prague, Budapest, 

Bucharest and Romania with its Dracula Castle, are hidden gems we present to our clients. 

Luxury trips for me are trips where people discover unknown destinations, which they find 

so amazing that when they return, they share their impressions when they return from 

their travels. I have created a 21-day programme for Central and Eastern Europe, which 

includes Budapest, Hungary, Austria, Prague and Karlovy Vary. Some cities we travelled 

to by train. We spent the New Year in Budapest, an experience to behold, because Central 

Europe is very exotic for us and when coupled with New Year’s Eve celebrations and 

Christmas with fireworks, it makes for an unforgettable experience. An affluent clientele 

searches for new and unusual destinations and experiences. They like to test new things 

that others don’t know about. I search for these kind of destinations for them. In Budapest, 

we collaborated with the local DMC. They provided us with a guide, whom we called our 

Guardian Angel. I also had a programme called “James Bond” that coupled travel with 

accommodation at places in CEE where the Bond movies were shot. 

My  aim is to show beautiful places in the world to Indonesians, who like to travel and 

enjoy life. Budapest and Central Europe are undoubtedly one of these places.

DID YOU KNOW…

•   Budapest is the Spa capital of 

Europe- Literally, since Budapest 

has more thermal springs than any 

other capital city in the world

•   Budapest is home to the third largest 

Parliament building in the world

•   Budapest has the oldest subway-line 

in mainland Europe

•   Budapest is home to the second 

largest synagogue in the world

•   Budapest is big on art and culture 

- There are more than 40 theaters  

and over 100 museums and galleries 

in the city

•   The Budapest Zoo is one of the 

oldest zoos in the world

•   The northernmost holy place of 

Islam is in Budapest

•   Budapest is home to one of the 

largest music festivals in the world 

the Sziget Festival

•   Budapest is the biggest city in 

Hungary

•   Budapest was not always the capital 

of Hungary

BUYERS TALK 
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I
f you’ve seen the film and like it so much that you 

would like to book yourself into the Grand Hotel 

Budapest, you should know that it is not possible: 

the hotel does not really exist (even if Tripadvisor 

includes it in its catalogue, with a small note at the 

bottom of the page clarifying that the hotel is fictitious)! 

The hotel, characters and even the Zubrowka Republic 

were all spun from the imagination of director Wes 

Anderson. It is not difficult, however, to see how he was 

inspired, from various historical buildings in Central and 

Eastern Europe, the Grandhotel Pupp in Karlovy Vary 

that hosts each July a film festival, to other landmarks 

from the Czech spa town Karlovy Vary. It is not quite 

clear why Anderson chose Hungary as the country of his 

fictitious republic, since the name Zubrowka is taken from 

a Polish bison grass vodka. But the director has woven 

details and features from different CEE countries, and it is 

up to viewers to decipher them. 

Even though the cinematic Grand Hotel Budapest 

doesn’t exist, a rich selection of luxury accommodation 

and stylish five-star hotels is available. The five-star luxury 

palace Four Seasons Gresham Palace is reminiscent of the 

Grand Hotel Budapest, with its dazzling, sumptuous style 

and absolute pampering of guests. This hotel also tops 

Tripadvisor’s list. It was conceptualised by Hungary’s 

most talented artisans who crafted what is considered one 

from Anderson’s Grand Hotel to 

a new metro line

M I C E  C E N T R A L  &  E A S T E R N  E U R O P E  -  2 / 2 0 1 416

In spring, a fi ctional Hollywood movie combining murder, mystery, adventure 
and romance hit cinema screens. “The Grand Hotel Budapest” by director Wes 
Anderson centres on a legendary concierge Gustave H. from a famous hotel 
located in the fi ctional Republic of Zubrowka in the inter-war years. Gustave H., an 
exemplary concierge, fulfi ls the wishes of hotel guests before they are even uttered 
and the lobby boy named Zero Moustafa becomes his most trusted friend. The plot 
revolves around the theft and recovery of a priceless Renaissance painting and 
the battle for an enormous family fortune, set against the backdrop of dramatic 
changes sweeping across the continent. 
 � By Zuzana Adamson
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Photo by Lisa ball 
Travel Design

Bill Murray at the 64th Annual Berlinale International Film 
Festival with “The Grand Budapest Hotel”
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of the world’s finest expressions of Art Nouveau-Secession 

architecture. The hotel has been beautifully restored and 

now offers 179 rooms and suites. 

The five-star Boscolo Budapest, a hotel in the heart of 

the city, boasts what has been called the most beautiful café 

in the world—the New York Cafe—an absolute must-see. 

The visitor is greeted by a highly elegant interior design of 

marble, bronze and crystal. The hotel offers luxury spaces 

for organising conferences and meetings with a capacity 

of up to 650 persons. The main hall can accommodate 

550 persons; this can be augmented by two adjoining halls 

with a capacity of 50 persons each. 

Budapest is an inspirational city, not only for filmmakers. 

The bustling pearl on the river Danube, dubbed the “Spa 

capital of Europe” boasts Central European charm and 

the magic of idiosyncratic Central European architecture 

and art, but it has also experienced rapid development and 

modernisation. The government of “controversial” (from 

a European standpoint) politician Viktor Orbán aims high 

in this respect. Thus was organised to coincide with the 

opening of the movie in cinemas worldwide, the launching 

of the new metro line 4, whose construction took several 

years and cost 452.5 billion forints. Few people know that 

Budapest has the oldest subway line in mainland Europe. 

The new metro line number 4 is equipped with state-

of-the-art technology and the train can be driven without 

staff. It starts in the train depot Kelenföld in the city’s 

southwestern part and ends in Keleti, the railway station 

in eastern Budapest. This construction is considered to be 

the largest of such projects in Central Europe. 

Shopping malls are also on the rise. For instance, a 

year ago, The Whale was opened. Perched prominently 

The equestrian statue of St. Stephen, erected in 1906. 
St. Stephen was the fi rst king of Hungary and the 

founder of the Magyar State.
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Széchényi Baths
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on the riverbank of Pest, between 

the Petőfi and Szabadság bridges, 

it has become one of the new 

highlights of Budapest. The Whale 

functions as a cultural, gastronomic 

and commercial centre by offering 

something different on each floor. On 

Level 1 are flea and antique markets, 

restaurants and shops are located on the 

ground floor, while the other floors are dedicated 

to showrooms, function rooms and the Budapest Gallery. 

According to Deputy Mayor Gábor Bagdy, The Whale has 

the potential to become a symbol of the capital and a great 

tourist attraction, the « Eiffel Tower » of Budapest.

Budapest is a lively cultural city with more than 40 

theatres and over 100 museums and galleries. In addition, 

the city has also invested in the reconstruction and building 

of new cultural and artistic multi-purpose centres. Thus in 

2013, the unique institution of the Budapest Music Center 

(BMC) was opened in a newly emerging cultural district of 

Budapest. As the BMC has a wide range of activities, the 

building itself is multi-purpose. The ground floor houses 

the main public functions such as the Jazz Club, a restaurant 

• In-depth knowledge of Hungary
• Repeat business
• Ongoing client referrals
• Wealth of personal contacts and know-how

 Agency recommended by the Hungarian Convention BureauC iHungarian Convention Burey the Hungarian Convention Bureaued by the Hungarian Convention Bureaumended by the Hungarian Convention Bureau Agency recommended by the Hungarian Convention Bureau Agency recommended by th Agency recommended b Agency recommendg y

and coffee house, and the nearly 

300-square-metre Concert Hall.

In March this year, after 

renovation works lasting ten years, 

the Vigadó was reopened. This is the 

most beautiful example of Hungarian 

Romanticism architecture and was a 

hotspot of Hungarian arts and culture in 

the nineteenth century, hosting concerts of 

composers such as Béla Bartók, Claude Debussy, 

Ferenc Liszt, Arthur Rubinstein, Maurice Ravel and 

Johann Strauss. Today the Vigadó is multifunctional and is 

the venue of concerts, exhibitions, libraries and conferences. 

Concerts, balls, exhibitions, conferences, diplomatic events, 

protocol events and business events can also be held in this 

unique architectural treasure of Budapest.

Development, modernisation, reconstruction and the 

politics of Viktor Orbán, as well as the search for new 

connections, have also encouraged the opening of flight 

connections with Dubai, which serves as the transfer 

connection to other Asian destinations. All this will 

surely have a positive impact on the economy and the 

travel industry. �

s, 

the 

dedicated 

an

3

m

R

hots

the nin

composers 

MICECEE_0214_16-19_Budapest.indd   19MICECEE_0214_16-19_Budapest.indd   19 03.11.14   12:5203.11.14   12:52



TOP activities 
� TAKE A DANUBE CRUISE
Embark on a relaxing daytime sightseeing 
cruise that includes a stroll through 
Margaret Island, or add a romantic touch 
with an evening cruise accompanied by 
dinner and dancing beneath the stars.

� TAKE A DIP IN ONE OF ITS MANY 

FAMOUS THERMAL BATHS 
What can be more refreshing after a hot day than splashing in a 
pool? Budapest is famous for its medicinal thermal baths which 
you can also enjoy in winter (Gellért, Széchényi, Lukács). While 
soaking in the baths, you can also admire the architecture. The 
Turkish baths (Király and Rudas) date from medieval times, 
when Hungary was under Ottoman rule (15th–17th century). 

� CELEBRATE 20 AUGUST
20 August is St Stephen’s Day in Hungary 
and it is a public holiday. The Hungarians 
celebrate the foundation of the Hungarian 
state 1,000 years ago. New bread is blessed 
on this day too, and you can join in the 
Harvest Procession. Countless programs 
await both locals and visitors throughout 
the day. Sometimes the festivities start on 
19 August and continue through the next 
day, closing with spectacular fireworks.

� VISIT BUDAPEST’S OPERA 

HOUSE
The Hungarian State Opera House is the largest 
opera house in the country. It was designed by 
Miklos Ybl, a 19th-century architect. His designs 
were also used to rebuild today’s Buda castle. 
Construction of the opera house lasted from 1875 
to 1884. The Neo-Renaissance building, decorated 
with baroque paintings and sculptures, ranks as one 
of the architect’s greatest masterpieces. Today it is considered one of the best opera houses that one 
could visit and it boasts of some of the finest acoustics in the world.

� GREAT GOURMET 

EXPERIENCE
Hungary’s first Michelin star restaurant, 
Costes, offers fusion cuisine of modern 
international and Hungarian dishes. The 
creations prepared by Portuguese head chef 
Miguel Rocha Vieira are unique and delicious. 
This is a top-class restaurant for those with an 
expense account! Dishes not to be missed are 
the pigeon—simply mouth-watering—and 
the Tokaj wines.

5 TOP ACTIVITIES  
IN BUDAPEST
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� Why choose Budapest for your MICE 

event?

Budapest is one of the most beautiful cities 

in the world. Indeed, the combination of 

historical sights, modern buildings and style 

is unique. Yet, the capital city of Hungary 

is much more than just a popular tourist 

destination. It also is an important hub of 

East-West business and a central gateway to 

Eastern Europe. 

To make your stay in Budapest as 

comfortable as possible, you need the right 

accommodation. The four-star superior 

Continental Hotel Budapest offers all the 

comfort and amenities you need to relax after 

a busy day. 

�  What is the story behind Continental 

Hotel Budapest? 

We acquired the building in mid-2009 when 

the crisis was at its peak. We probably rescued 

it because there were plans to tear it down. 

The building is unique and 

the location in downtown 

Budapest is fantastic. Today, 

hotel guests look for much 

more than just a place to 

stay—they want an experience. And we are 

able to provide them with an unforgettable 

experience. Our guests are also captivated by 

the hotel’s unique boutique style. Drawing on 

over 100 years of history, the hotel still boasts 

some historical Hungarian baths.  

�  What is the key behind the hotel 

owner’s success?

Continental Hotel Budapest is run by 

ZeinaHotel Kft., founded by Mazen Al Ramahi, 

who has much experience in the estate and 

hotel business. He had already opened the 

Boutique Hotel Budapest in 2006. Continental 

Hotel Budapest opened its doors in 2010 and 

soon became the undisputed market leader 

in the four-star superior sector nationwide. 

In 2015, another hotel will 

open its doors: Prestige Hotel 

Budapest Four-star Superior. 

�  What are the main 

facilities of Continental 

Hotel Budapest? 

Continental Hotel Budapest offers 272 

rooms—standard, executive, deluxe 

rooms and suites—all of which unite art 

deco features, perfect harmony and sleek 

elegance with modern and colourful designs 

and forms. The ARAZ restaurant with its 

scenic adjacent terrace, the Gallery Café and 

Corporate Lounge, a wellness and fitness 

centre, massage facilities and well-equipped 

conference rooms, create a perfect stay for 

both tourists and business guests. Of course, 

the historical baths are a highlight of the 

hotel, as well as the wellness centre, which is 

located at the top of the hotel, offering 

a breathtaking view of the city. �

We talk to Zoltán Géher, 
GM of Continental Hotel Budapest

I N T E R V I E W

“ e n j o y  t h e  s t y l e  a n d  t r a d i t i o n ”

 272 rooms (standard, executive, deluxe, suite)

 5 Conference rooms with courtyard view

 ARAZ Restaurant with terrace

 Gallery Café & Corporate Lounge

 Continental Spa & Fitness Room

 Roof Garden with panorama view

H–1074 Budapest, Dohány utca 42–44. | Tel: +36 1 815 1000 | E-mail: continentalinfo@zeinahotels.com |  www.continentalhotelbudapest.com

focus on
city
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E
ast of the Danube 

and south of the 

mountains lies the 

flattest and quietest 

land of Hungary, and 

the largest continuous grassland 

in Europe, called the Great Plain. 

Rivers run through it, national 

parks divide it, Hungarian cowboys 

and herds of animals roam it, and 

spas fill it with life. This is the land 

where life is hassle-free and where 

horizons are endless.

The Hortobágy National Park 

area offers you the experience of 

getting out into some big open 

space right here in the heart of Europe, with nothing 

else in sights but loads of cranes and other birds, plus 

the native horned grey cattle. In the summer, the 

quivering hot air over the endless grassland creates 

funny illusions and mirages. This is where gulyás (aka 

goulash – eastern European speciality) was invented, 

by herds men who dumped all their food in one pot 

over a fire, added some paprika, and there it was.

What does “puszta” mean exactly? Puszta is a 

grassland biome on the Great Plain (Alföld) around 

the River Tisza ion the eastern 

part of Hungary as well as on 

the western part of Hungary and 

in the Austrian Burgenland. It 

covers a total area of cca. 50,000 

km square. The characteristic 

landscape is composed of treeless 

plains, saline steppes and salt lakes, 

and includes scattered sand dunes, 

low, wet forests and freshwater 

marshes along the floodplains of 

the ancient rivers. You can found 

here about 300 species of birds 

including herons, egrets, and 

wagtails. �
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R E G I O N S  I N  H U N G A R Y

PUSZTA: the Region of Endless Horizons

Hunting

Fishing

Boating

Hiking

Horseback riding

Biking

Swimming

Jet-skiing

Banana-Boating 

and more.

W H A T  T O  D O

Bee Eaters

Common spoonbill

MICECEE_0214_22_Puszta.indd   22MICECEE_0214_22_Puszta.indd   22 03.11.14   12:5903.11.14   12:59



DESTINATION

   PRAGUE

PRAGUE IS AN INTERESTING 
MICE DESTINATION, THINK 
ABOUT PRAGUE FOR YOUR
NEXT MICE EVENT.
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I
t has been no different this year, and Prague 

has over the least few months hosted a number 

of large congresses. Thus the Prague Congress 

Centre hosted the International Microscopy 

Congress, which takes place each four years and 

this one was its 18th installment, hosting 3,125 delegates 

from 68 countries, the accompanying exhibition 

welcoming 76 exhibitors. At the end of August, around 

thousand guests gathered for the 52nd Congress of the 

International Association of Young Lawyers (AIJA). 

In the middle of September, the 26th Congress of the 

European Associacion for International Education – 

EAIE brought around 5,000 delegates to the heart of 

Europe, who discussed the questions of higher education 

from the international standpoint, since this field has 

been undergoing a dynamic development. The four days 

dedicated to these questions were coupled with a trade 

fair with 200 exhibitors. 

Prague is an ever-changing bustling city, offering its 

visitors an increasing number of events, be it cultural 

occassions such as concerts, exhibitions, site visits, parties 

with music, festivals such as the Prague Spring or Prague 

Autumn, theatre performances including the experimental 

ones such as black theatre, opera, balet and others. Prague 

Prague
Most of the congresses and conferences in Prague traditionally take place in August, 
September and October. The beautiful Indian summer followed by the autumn weather, 
neither hot nor too cold, trees scattered with vibrant colours – golden, orange and 
purple leaves, the start of the culture season, with various local parties and events, 
historical sights and restaurants, cafés with live discussions amongst Prague residents 
well rested after the summer, all of this offers a great background for MICE events. 

 � By Zuzana Adamson

D E S T I N A T I O N  P R A G U E

AND ITS FOUR SEASONS – 

SPRING, SUMMER, AUTUMN, WINTER; 

OR DIFFERENT CONFERENCE EACH TIME
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TOP HOTEL Praha
 - The largest congress hotel in Europe

▶ The Congress Centre with a capacity 
 of 5000 guests (5 halls, 16 meeting rooms)
▶ Versatile arrangement, excellent room 

acoustic, possibility of TV transmission

▶ Parking places for 800 cars

ACCOMMODATION ****

▶ 810 rooms, Business suite, Presidential suite, 
disabled rooms available

▶ Rooms equipped with a TV set, Wi-Fi, 
and minibar

▶ Wellness (sauna, whirlpool, indoor swimming 
pool, massages, fi tness center)

▶ 5 tenis courts, bowling

RESTAURANTS AND BARS

▶ 5 stylish restaurants, 3 bars, lobby bar 
and winter garden with fi re-place

▶ Japanese garden with fountains
▶ Barbecue for up to 800 guests, heliport 

available

Blažimská 1781/4, 149 00 Praha 4, sales@tophotel.cz tel.: +420 267 284 473, www.tophotel.cz

D E S T I N A T I O N  P R A G U E

residents have become fond 

of markets offering various 

produce and bio food, Czech 

specialities and often also 

music. They usually take 

place in attractive locations 

such as the banks of the 

river Vltava or the Jiřího z 

Poděbrad square. Visitors can 

also taste a Czech speciality.

CHARLES BRIDGE ACCORDING TO 

THE PRINCIPLES OF ASTROLOGY

If you've never been to Prague, you should surely not 

miss the Charles Bridge. The prominent bridge crossing 

the river Vltava connects two historical city parts – the 

Old Town with its famed Old Town Square – a must 

see – and Malá Strana (Little Quarter), a picturesque 

historical part with the Kampa park, offering the most 

beautiful view of both of these historical parts of Prague, 

which you can easily get to by walking. Charles Bridge 

also offers magnificient views of the Prague Castle and 

the Strahov Cloister, the renowned library with its hall 

is another must-see. Charles 

Bridge is usually full of 

people, the best and most 

magical atmosphere can be 

experienced in the mornings 

or evenings, when music is 

played and artists sell various 

products (artefacts are sold 

on the bridge throughougt 

the day).

Charles Bridge has a 

longstanding history. Its construction was started in 1357 

under the auspices of Charles IV. and was finished only 

in 1402. Prague has thanks to its stone bridge become 

an important stop on the European commercial paths. 

Since the end of the 17th century, 30 mostly Baroque 

statues and sculptures were placed on the bridge, which 

is more than half a kilometre long. 16 arches and bridge 

towers from both sides complete the bridge and are 

worth seeing. The main statue on the bridge is of Jan 

Nepomucký, honouring his removal into the Vltava in 

1683, the period of the nascent cult of the saint. The 

sculptures were created by the high Baroque sculptors 
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Matyáš Bernard Braun a F. M. Brokoff and were placed 

on the bridge in the beginning of the 18th century. The 

most valued is probably the statue of St. Luitgard. The 

building of the bridge took place exactly in accordance 

with astrological calculations in the most favourable 

planetary constellation.

There is much more 

astrology to be found in 

Prague though. Astrology 

is weaved through magical 

Prague ,  cu lminat ing 

during the reign of Rudolf 

II (1552 –1612), whose 

court encouraged various 

occult sciences, alchemy 

and spiritual arts. The Old 

Town Square Astronomical Clock is the leading site 

of the whole historical centre of Prague listed among 

UNESCO's cultural heritage. Numerous uncertainities 

surround its inception, but 

the first mention originates 

from a memo from 9. 

10. 1410. The medieval 

astrological clock attracts the 

attention of Prague visitors 

each and every hour, when it 

initiates activities including 

a promenade of apostles on 

the Old Town Square in 

front of the Old Town Hall, 

where the clock is situated, and it usually gets incredibly 

crowded.

Perhaps it is better to observe the whole spectacle 

from the terrace on the top floor of the hotel U Prince 

opposite, which probably provides the best Prague view 

of the golden historical 

„City of Hundred Towers“ - 

these days with many more 

– Prague. The Astronomical-

Astrological Clock reveals a 

number of data: date, day, 

month from the calendar 

desk, as well as the position 

of the Sun and the Moon in 

astrological signs and their 

position under the sky above 

horizon, one can also read the astronomical cycle, exact 

time, season and phase of the day. The masterpiece is 

adorned with a number of allegorical statues, which 

each hour launch a short 

performance alongside 

the apostles. At the end, a 

cockerel crows and horns 

blow.

It is an advantage that 

you can visit all of these 

remarkable places by foot, 

since they are situataed in the 

historical centre of Prague, 

where you can move from 
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A M B A S S A D O R  G R O U P

Excellent place for your events, high standard of service and highly qualified staff,
ideal for major conferences and VIP meetings, massages and treatments available.

●  162 ROOMS  ●  320 BEDS  ●  2 RESTAURANTS  ●  CONGRESS FACILITIES
●  MULTIFUNCTIONAL TECHNICAL EQUIPMENT  ●  WIFI FREE OF CHARGE   ●  AIR CONDITIONING

Václavské náměstí 5-7, 111 24  Prague 1, CZ
Operator tel.: +420 224 193 111
e-mail: hotel@ambassador.cz
www.ambassador.cz
www.ambassador-hotel.eu

Tyršova 31, 353 01  Marienbad, CZ
Operator tel.: +420 354 611 111

e-mail: hotel@hotel-agricola.cz 
www.hotel-agricola.cz
www.agricola-hotel.eu

Karlovarská 438, 353 01  Marienbad, CZ
Operator tel.: +420 354 676 111

e-mail: hotel@esplanade-marienbad.cz
www.esplanade-marienbad.cz

www.esplanade-hotel.eu

Best historical meetings and banqueting rooms on Wenceslas square

Historical destination
 Top quality
Exclusive catering 

P R A H A  •  P R A G U E
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one site to another and stop 

on the way in a restaurant or 

café, enjoying not only the 

atmophere but also some 

Czech culinary speciality. 

The best starter probably 

is the duck, cabbage and 

dumplings, pork knee, 

goulash or sirloin, washed 

down by beer – what else. 

Beer is inseparable from 

Prague and the Czech 

culture in general. From the 

aforementioned delicacies, 

beer is only not suitable 

with the sirloin, otherwise 

it fits perfectly to all, in 

moderation, of course. In 

restaurants, the staff often 

does not even ask and brings another round of beer if 

ordered previously. Somehow they assume that you will 

drink automatically, until you drink yourself under the 

table. So you can easily refuse it. One beer is enough, 

more cause mental apathy, weariness and death of brain 

cells and other hindrances, which probably wouldn't 

come in handy for an afternoon conference. 

MICE EVENT TRENDS

To conclude our invitation to Prague, let us include 

some statistics. According to the Prague Convention 

Bureau, in the first half of 2014, 614 MICE events took 

place here in total, a drop 

by approx. half in compared 

to 2013. The most popular 

season is spring – May, 

with 124 MICE events. It 

can be expected that the 

second part of the year 

will see many more events 

than the first. The average 

length of a MICE event, 

according to the statistics, 

is less than 2 days. The 

trend of shortening MICE 

events  over the last few 

years has been visible. 

This has been a global 

phenomenon, and thus 

Prague is not an exception. 

In the first half of the year, 

most of the MICE events took place in Prague in hotels, 

to a larger extent than in congress or conference centres. 

The demand for MICE events plus accommodation 

prevails, preferably in one space, so that clients do not 

have to travel for meetings elsewhere. Shorter vicinity 

of congress centre to hotel is in order, it shouldn't be 

too far or shouldn't require some lengthy or complicated 

transfers by local transport. The Prague Convention 

Bureau statistics are not complete, the PCB employees 

themselves admitting that they have not been able to 

source statistics from some members or other subjects 

engaged in the MICE industry. �
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the pulse of the meetings industry.imexamerica.com

The buzz is all about IMEX America. Thousands of key players are coming 
to Vegas for serious business, inspiring education and global networking. 

Join them and seize your opportunities at the largest meetings industry 
trade show in the U.S. Register now for all-out business. 

MAXIMIZE YOUR BIZ
DON’T MISS THIS OPPORTUNITY!
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You will fall in love with the most “European 

city” in Asia. A mix of the East and the West 

high-rise buildings, banks and fi nancial 

companies with global cash fl ow, nocturnal 

poetry of lights and diverse colours, Hollywood 

Road with its buoyant  

nightlife of stylish international restaurants, bars 

and small quaint shops, beaches and an array of 

small islands, traditional Chinese temples, market 

places, natural parklands, quality of life and robust 

prosperity. All this on a small strip of land of 1,103 

square km. The most apt description of Hong 

Kong? One big commercial centre. 

According to the Hong Kong Tourism Board’s (HKTB) statistics, total visitor 

arrivals in 2013 amounted to about 54.3 million. The biggest source market 

was mainland China, accounting for 75 percent. Out of this, more than 

a million-and-a-half came in connection with MICE events and business, as 

well as corporate meetings. When we consider that the country has 7.2 

million inhabitants, the numbers are impressive. HKTB’s aim in 2014 is to 

increase the number of visitors to the country by 8.6 percent i.e. to 59 

million. Promotional campaigns also focus on the MICE sector. 

Being the world’s 9th largest trading economy, Hong Kong has 

developed into a leading convention and exhibition centre in the 

region. As a free port with superb air connectivity in the heart of Asia, 

exhibits, exhibitors and visitors can move into Hong Kong 

conveniently, making the territory a preferred location in staging 

international conventions and exhibitions. 

At the 2012 Business Traveller Asia-Pacifi c Travel Awards, Hong Kong 

was crowned as the “Best Business City in the 

World”, and it was named the “Best City for 

Business Events” in the CEI Industry Survey 2013.

What has caught our attention in Hong Kong? 

Life expectancy is the highest in the world: 

women on average live until 86 and men until 

almost 80. There is hardly any cancer present. 

People don’t drink milk or eat dairy products 

because of a belief that milk is solely for progeny. The food in general, 

is excellent, one can only gasp at all that can be eaten. We recommend 

trying seafood and visit as many local restaurants as possible. �

Asia’s                
          capital

MEET IN
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MICE  � By Zuzana Adamson

Overnight MICE Arrivals by Country/Region (2012)

Mainland China 726, 272 (45 %)

South & Southeast Asia 256, 388 (16 %)

Europe, Africa & Middle East 205, 818 (12.8 %)

The Americas 153, 840 (9.6 %)
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Grand Hyatt Hong 

Kong
The hotel is interconnected 

with the Hong Kong 

Convention and Exhibition Center, which 

is ideal for visits and participation in trade 

fairs. With 539 luxury rooms and suites in 

all the majority of the guest rooms offers 

exquisite views of the Victoria Harbour. 

Free Internet access is included. The Club King rooms are 38 square metres. Breakfast is 

excellent and guests enjoy a wide selection, including healthy food. Indeed, it figures 

high on our private MICE CEE list of hotel breakfast food in Asia.

For meetings and events, 24 highly flexible event venues are available, with space 

ranging from 12 to 1,600 persons. The Grand Ballroom is one of the largest venues in 

Hong Kong, offering state-of-the-art LED technology and a space of 730 square metres. 

The Poolhouse is perfect for outdoor events, incentive welcome or farewell cocktails. 

Grand Hyatt’s ideal location in the city centre adds to its attractiveness. Situated only 5 

minutes from the Central, Pacific Place and Causeway Bay underground stop, it is also 

within walking distance from the Wanchai Star Ferry to Kowloon. An excellent choice for 

those who favour luxury and comfort. �

Island Shangri-La
This luxury skyscraper, with a view of the Peak and 

Victoria Harbour, off ers over its 56 fl oors, 565 

spacious rooms and luxury suites, all with free 

Internet connection. The hotel’s design is a beautiful 

combination of European and Asian styles. It has received numerous 

awards for its top services and amazing interior, including Best 

Business Hotel in Hong Kong by Business Traveller (China) between 

2011–2013, or Best Business Hotel in the World by Business Traveller (Asia-Pacifi c) in 2013, 

2012 and 2011. For meetings, conferences and gala events, several halls and meeting rooms 

are available, the largest being the Island Ballroom, with a capacity of 1,000 persons 

(reception), and 700 persons (Theater).

The top fl oor is occupied by the Horizon Club, aimed at business travellers, which  strives to off er 

the comforts of home combined with the ultimate in luxury. Rooms are  furnished with the 

greatest attention to detail, suited even for the most demanding of clients. The Horizon Club off ers 

a number of excellent services such as late checkout until 4 pm, a personal concierge to take care 

of guests’ needs, including special travel arrangements and basic translation services. It is also 

possible to use the meeting room on the top fl oor for up to 2 hours a day with drinks, evening 

cocktails, canapés and champagne available. In both hotels, sports and wellness facilities are at the 

guests ‘disposal, including swimming pools and gyms open around the clock. �

c

a

B

2 GREAT 
CONGRESS VENUES
IN HONG KONG

1. 

2. 

We talk to Gabriele Lombardo, 

Hotel Manager in Island Shangri-La, 

Hong Kong

� How do you see 

this year, in terms 

of the MICE 

business, in 

comparison with 

last year?

In general, the market 

is very price sensitive. 

Though there are still MICE events, they are 

smaller in scale and organisers are looking for 

different experiences from last year.

� Why to organise MICE events in 

Hong Kong and particularly in Island 

Shangri-La, Hong Kong?

Hong Kong is known to be a very dynamic city 

that is very modern, yet with hidden gems 

reflecting its unique culture and history. Also, 

it possesses world-class infrastructure and 

venues, and it’s a gateway to China and Asia. 

All these make Hong Kong an attractive MICE 

destination for organisers.

As for Shangri-La, we have always been known 

to provide the best services because our staff 

care for guests from their hearts – “Shangri-La 

Hospitality from a caring family”. We also have 

a very experienced team of Banquet and 

Events specialists to provide the best advice 

when it comes to planning events.  With our 

prime location, we are within a 10-minute ride 

to the Hong Kong Convention and Exhibition 

Centre (HKCEC), where all major conventions 

and exhibitions are held. Plus we are adjacent 

to the Hong Kong Park and Hong Kong 

Botanical Garden for a leisurely walk or jog, or 

convenient shopping at Pacific Place, one of the 

best shopping malls in Hong Kong. This is 

excellent as a quick recharge and a getaway for 

MICE travellers with busy schedule.

� What is the image of clients from 

the Central and Eastern Europe?

We believe that Eastern Europe is becoming 

more and more strategic for MICE business, 

with a particular focus on the Russian market. 

As such, a number of initiatives have already 

been taken to cater to this market, including 

the presence of two Russian guest relations 

officers, well appreciated by our Russian 

guests. Lately we have received several leads 

from this part of the world and we foresee 

significant business growth in this sector, in 

the years to come.
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ITE & MICE Hong Kong 2014
ITE & MICE 2014, a co-location of the 28th ITE on leisure travel and 
the 9th ITE MICE, was held from June 12 to 15 at the Hong Kong 
Convention & Exhibition Centre. The Expo highlighted Up Market 
and Theme Travels, and drew 12,308 visitors, up 3.7%, from the 
regional travel trade, MICE and Corporate Travel in the two trade 
days, and 75a,300 public visitors, up 2.9%, in the two public days.

Officiating the Travel Expo’s opening this year was Mr Philip 
YUNG, JP, Commissioner for Tourism of the Government of the 
Hong Kong SAR, and other attending VIPs included Ms Wu Yi 
Huan, Vice Mayor of The Shenzhen Municipal People’s 
Government, H.E.Mr Mara So, Vice Tourism Minister of Ministry of 
Tourism of the Kingdom of Cambodia. The Chief Executive of the 
Hong Kong SAR, the Hon C Y Leung, sent his Message to welcome 
all participants! 

EXHIBITORS – DESTINATIONS & THEMES 

ITE & MICE maintains a highly international profi le of exhibitors, 
which this year totalled 650 with only around 15% from Hong Kong. 
Exhibitors came from 47 countries and regions, 34% of which from 
Asia and 36% from Europe etc. 

This year, several repeating pavilions made substantial expansions 
of high double digits, which included Guam, Switzerland and USA, 
while Japan and Taiwan had the largest expansions by scale. 
Including independent exhibitors, they respectively had over 50 and 
40 booths. For the fi rst time, USA was named Featured Destination. 

There was a total of 10 new offi  cial stands / pavilions this year, and 
they came from Berlin City of Germany, Czech Republic, Indonesia, 
Italy, Malaysia, Palau, South Africa, Sweden, Tainan City of Taiwan 
and Thailand. Overall, the fi ve largest offi  cial pavilions were 
respectively China (mainland), Japan, Taiwan, Macau and South 
Korea. Also presented were about 100 tourism boards, national and 
municipal levels included. �

M I C E  C E N T R A L  &  E A S T E R N  E U R O P E  -  2 / 2 0 1 432

The Peak: a tourist hotspot
Although The Peak is a tourist hotspot, it should defi nitely not be missed! 
The highest spot in Hong Kong, at 552 metres above sea level, it off ers 
a view that will take your breath away. The tram to The Peak, which has 
been in operation since 1888, is next to the Hong Kong Park. The tram ride 
takes about 7 minutes. You can also take a cab to avoid the queues, but 
the tram ride off ers a unique experience. The Peak Tower sits on the top, 
a tall tower built in the shape of an anvil, with shops and restaurants. The 
Sky Deck off ers jaw-dropping views of the whole of Hong Kong. It is best to 
experience this at dusk. On the other side of the plateau, you can admire 
the small islands scattered across the sea.  

Stanley Market and the beaches
A pleasant alternative to the hustle and bustle of city life with 
skyscrapers. It’s best to take bus number 6 from Queensway Plaza 

(underground stop Admiralty). The journey takes about 20 minutes 
and unveils beautiful views of the city, its green hills and beaches. The 
Stanley Market off ers plenty of opportunities for buying interesting, 
good-quality Chinese products at reasonable prices, for example 
porcelain tea sets, silk clothing or sculptures. The main street is 
situated alongside the ocean and the beaches off er respite and 
bathing opportunities. 

A Michelin-starred gourmet experience

A culinary experience awaits you at the Sing Kee Seafood restaurant, 
which was earned its Michelin star this year. For approximately 
20 – 30 euro, diners can try steamed crabs, lobster Yi Mien, abalone, 
garlic steamed king prawns, scallops, steamed fi sh and baby duck 
in 8 diff erent sauces and more. Recommended! �

OUR TIPS: WHAT NOT TO MISS IN HONG KONG

D E S T I N A T I O N  H O N G  K O N G
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MICE
   EXPOSITIONS

FIND OUT WHERE TO MEET 
YOUR COLLEAGUES, WHERE TO 
GET THE BEST EDUCATION,
WHERE TO DO THE BEST 
BUSINESS AND MORE.
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P R E S S  T R I P

KOREA: Discovering the MICE 
“Soul” of Seoul 

S
eoul achieved even better 
position in the UIA list (Union 
of International Associations): 
it got the magnificent 4th 
place in 2013 (the 5th position 

during 2010-2012). According to UIA 
statistics the city hosted 242 international 
congresses. In total Korea achieved the 
third position with its 635 meetings. 

I was very curious how it looks like 
in the dynamic Seoul that is absolutely 
intriguing as a destination, also because 
of commercial relations between Korea 
and the Czech Republic and the CEE 
region. At current time there is a direct 
flight from Prague to Seoul and Korean 
Air Lines recently purchased CSA. The 
Koreans have car assembly plants for the 
brands Kia and Hyundai in Slovakia 
and in the Czech Republic among other 
things. Korea is the most represented 
country from Asia for incoming to the 
Czech Republic and when you mention 
that you are from “Prague” to the 
Koreans in Seoul, they all know and 
remember the series that was on air in the 
local television under the title “Lovers in 
Prague.” Prague is a very romantic and 
attractive city for the Koreans. They 
also know Bratislava and Budapest and 
CEE countries make a very positive and 
favorable impression on them. 

The press trip started on Tuesday after 
the arrival by a dinner for all journalists 
in the Lotte Hotel Seoul, which provided 
executive rooms. Conveniently located 
in the heart of Seoul’s central business 
district, it is a perfect place to hold 
meetings of all kinds. Adjacent to a 
major shopping and commercial center, 
it is the primary hospitality choice for 
VIP’s visiting Korea. Lotte Hotel Seoul 
features two hotels – Main Building and 
New Wing – with a total of 1,120 guest 
rooms combined. It has many meeting 
venues that include the largest Crystal 
Ballroom with capacity of 1,200 persons. 
The hotel offers something special: one 
floor exclusively for women. 

The company Lotte Hotels & Resorts 
owns hotels not only in Seoul but also 
in other cities like Jeju, Busan, Ulsan 
as well as abroad in Russia, Uzbekistan, 
Vietnam and the United States. The 
Lotte Jeju Resort located on the Korean 
island Jeju (Jeju Villas) was opened in 
2012. The company plans to have more 
than 40 hotels and to become one of the 
TOP three brands in Asia by 2018. It 
offers high-class luxury services delivered 
from heart to heart, lays big stress on 
services and truly natural behavior in the 
approach to guests, which we experienced 
too and I can confirm it.

On Wednesday, the UIA Associations 
Round Table Asia 2014, which took place 
in the Plaza Hotel and a meeting with 
ASAE representatives (The Center for 
Association Leadership), Greta Kotler and 
Michael Kim, were on the agenda. High 
standard of the Plaza Hotel that meets 
the requirements of the most demanding 
clients and is located right next to the City 
Hall in the center of the city was even 
strengthened by renovation of the hotel in 
2010. Associative meetings as the essential 
part of MICE business are very perspective 
because if corporations cancel and limit 
business trips and meetings during an 
economic crisis, associations do not do 
anything like this. UIA puts together 
associations with “non-profit” orientation. 
They have roughly 25 thousand 
international associations in their database 
and regularly send newsletters with 
information to all of them.

The press trip was excellently organized: 
everything was running according to 
the agenda and precisely in time to the 
minute. The company TRAESCO 
arranged transport of delegates. We 
must appreciate and compliment the 
professionalism as well as friendliness of the 
Seoul Convention Bureau representatives, 
Maureen O’Crowley, Bora Kim, Gaeyeon 
Park and to all those who participated in 

Seoul Convention Bureau organized a press trip for MICE in October 2014. Our magazine could not miss such 

an invitation – on one side Korea with its capital Seoul is not a very  well-known destination in CEE but it 

gained the 9th position in TOP 10 “MICE” cities in the ICCA list in 2013.   � By Zuzana Adamson

Our group in DDP Lotte Hotel Seoul, Grand Ballroom JW Marriott
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the press trip. The agenda was very broad 
and busy but at the same time it provided 
balanced activities. Except of hotels’ 
and venues’ inspections, participation 
in UIA round table discussions, we also 
had the opportunity to try cooking of 
Korean specialties in the Korea House. 
Korea House is a comprehensive complex 
representing traditional Korean culture. A 
number of possibilities for exciting activities 
are offered to conference delegates, 
incentive groups as well as to corporations 
in the Korea House to get to know the local 
culture, music, dances and delicious food.

Also a round table with SMA members 
(Seoul MICE Alliance) and discussions 
with very useful information were a part 
of the press trip. SMA members were the 
following: the companies PEOPLE-X 
and MECI from PCO’s, further on Jane 
Tour DMC, Cosmo-Jin Tour and JW 
Marriott Seoul. Meetings with SMA 
members took place in the JW Marriott 
Seoul Hotel that has a Grand Ballroom 
able to hold up to 1,000 persons. 

We visited the biggest exhibition area 
COEX Convention & Exhibition Center 
located in the heart of Gangham, Seoul’s 

business district. Nearly 230 exhibitions 
and over 2,000 conferences are hosted 
annually. COEX is a part of the WTCS 
Complex (World Trade Center Seoul). 
The entire complex includes also 3 five 
stars for a total of 2,000 guests, a casino, a 
shopping center, a theatre, 150 restaurants 
and others. There will be the “C-Festival” 
in May 2015 where the expected number 
of participants, visitors and delegates is 
3,000,000. WTCS also includes the City 
Airport Terminal where you can check-in 
as at an airport, so it is very practical 
for fairs and other events. A true MICE 
city all-inclusive, you do not have to go 
anywhere and have everything close at 
hand at a single place. 

Hotel Loft is a brand new (opened 
in October 2014) four star hotel worth 
of your attention. A beautifully colorful 
hotel, designed close to COEX and 
Incheon International Airport, so if you 
visit or organize some event in COEX, a 
fair or a congress, this hotel is certainly a 
good choice. The total number of rooms 
is 188 and there are 3 meeting rooms, too.

Seoul combines traditional and 
modern architecture. An inspection of 

the latest developers’ projects was a part 
of the press trip. Dongdaemum Design 
Plaza (DDP) unveiled its futuristic and 
eco-friendly shape to the world in March 
2014. This multi-purpose cultural 
complex is built with a total floor area of 
85,368 square meters and was designed 
by the world-renowned architect Zaha 
Hadid. Some Sevit, opened in April 
2014, is the highly-anticipated floating 
venue, the nation’s first artificially created 
island. It is a great venue for Gala dinners 
when the building is lightened by various 
colors and the individual colors pass little 
by little. 

The outstanding last dinner took 
place in the Millenium Seoul Hilton and 
consisted of a luxurious sea food buffet 
in the Cilantro restaurant. Very creative 
cuisine for gourmets. Except of this, there 
are 8 restaurants with the most different 
focus in the hotel. The hotel has six floors 
of Executive rooms, suites and lounges and 
7 meeting rooms totaling 17,140 square ft. 
Capacity of the biggest Grand Ballroom is 
850 persons. In total there are 331 Deluxe 
and 115 Premium rooms with great 
views over the green hills and the city of 
Seoul. The hotel disposes of a wonderful 
swimming pool and a fitness center. 

What our international group enjoyed 
the most was the drive around the evening 
city in limousines of the company Seoul 
Rent A Car that owns 130 limousines 
and other cars totaling 295 vehicles and 
delicious Korean specialties from local 
restaurants Min’s Club, Sulfur Duck 
Restaurant and Cham Sut Gol that can 
be recommended for group trips to test 
the Korean cuisine if you do not want 
to directly learn how to prepare these 
specialties (in Korea House). �

Some Sevit

COEX Bora Kim, Gaeyeon Park from SCB Heated toilet seat, Lotte Hotel Seoul

P R E S S  T R I P
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WE ARE EXPECTING OVER 4,000  
MICE CEE: EIBTM is one of the most 
popular trade fairs for MICE in Europe 
and also worldwide. What do you 
think created its success? Is it location, 
organisation...or? 
First of all one of the big attractions of EIBTM and a reason to 

attend is that it takes place in one of Europe’s greatest cities, 

Barcelona, and for sure there is always something new to see and 

do in this exciting destination, so it’s worth planning ahead in 

case you want to arrive early or stay on for a few days after the 

show and make the most of the trip to Spain.

The integral theme to EIBTM is its focus on the global 

meetings and events industry. It is the place to grow 

business, network, develop knowledge and insight and re-

connect with industry colleagues and friends. As an exhibitor, EIBTM is 

the annual event to connect with top-level decision makers from all 

over the world and for the Hosted Buyers or trade visitors it’s the 

chance to discover over 3,000 industry products and services under one 

roof and hold productive meetings.

Outside of the business of meetings, EIBTM’s Knowledge Programme 

is also a major focus and is a hub of professional education with 

seminars, workshops and conference sessions that cover all of the 

topics that face the industry now and in the future. It’s packed with 

influential, expert speakers offering attendees insights and advice that 

can enhance career and business development.

In addition to the Knowledge Programme there are a large number of 

networking and informational events taking place throughout the 

show, which both our exhibitors and Hosted Buyers can enjoy. 

MICE CEE: What are the diff erences between the 
two most important MICE trade fairs in Europe – 
EIBTM and IMEX?
Findings from EIBTM’s post show research showed that EIBTM is the place to 

meet and do business with the most Hosted Buyers from UK, Spain, France, 

Italy, Netherlands, Belgium, Poland and Sweden, than any other show in 

Europe. Our primary objective when it comes to all aspects of organising the 

show, is supporting all attendees improve and achieve their business 

objectives. In order to achieve this, we strive to deliver a more intimate and 

relaxed experience which allows for ‘real’ business to be done on the show 

floor. We also offer a number of informal and formal networking 

opportunities for both Hosted Buyers and Exhibitors attending.

The quality of the Hosted Buyer programme is what sets EIBTM apart 

as a trade show. Each qualified buyer has to commit to attend a 

schedule of appointments with exhibitors of their choice. Exhibitors 

can therefore be sure that the appointment will be of value to them.

MICE CEE: Would you briefl y introduce the show –
how many exhibitors and hosted buyers are 
attending this year? Is it more than last year, the 
same or less?
Every year, EIBTM gathers over 15,000 meetings industry professionals 

with over 3,000 Exhibitors from 150 countries, representing 

hosted buyers
destinations, hotels, venues, technology and event 

services. 

We are still in the process of signing up exhibitors. Therefore, I 

can’t provide exact numbers, but it is looking very positive. On 

the exhibitor side, we are pleased to welcome a number of first 

time suppliers at EIBTM 2014 including: Rwanda, Visit Faroe 

Islands, Regensburg Tourismus GmbH, Targeting DMC, Royal 

Hotels & Spa Resorts, Prestige Hotels & Resorts, Eurostars 

Hotels, Exclusive South America, D Design Communication 

Systems, Eventbase, Marcomm Connect and many more. 

Returning exhibitors include Hyatt Hotels, Starwood 

Hotels & Resorts Worldwide Inc., Kempinski, Marriott Hotels, 

Shangri-La, Carlson Rezidor Hotel Group, Finland Convention Bureau, 

Meet in Reykjavik, Paris Convention Bureau, Catalunya Convention 

Bureau, Barcelona Convention Bureau, Turismo de Portugal, Moscow 

Exhibition and Convention Agency, Turkish Culture & Tourism Office, 

South Africa, Australia, Global DMC Pacific World, Worldwide Travel & 

Cruise Associates and many more.

MICE CEE: Would you tell us more about selected 
Hosted Buyers this year? Where are they coming 
from? How many new (fi rst time) hosted buyers 
do you have for this year? In percentage
We are expecting over 4,000 Hosted Buyers from associations, major 

corporates and MICE agencies, all from various industries and 

economies ranking in the top 10 of the world’s highest current GDP 

and also those ranked to be in the top 10 by 2050, including the U.S., 

Asia, Africa, South America, Brazil, Mexico and India. Our carefully 

selected and qualified Hosted Buyers will make more than 65,000 pre-

scheduled appointments during the three days of the show.

MICE CEE: Have you seen some movements, 
over the last few years, in this Hosted Buyers 
attendance? F. ex. do you have more people 
from Asia or other destinations?
We have seen some movements over the years from Asia, but not only 

in the Hosted Buyer attendance from Asia. We have seen significant 

interest from suppliers from the Asian region for EIBTM 2014. We look 

forward to welcoming Malaysia Convention & Exhibition Bureau, 

Korea Tourism Organization, Japan National Tourism Organization, 

Thailand Convention & Exhibition Bureau, Taiwan Convention and 

Exhibition Association, Abercrombie & Kent India, Creative Travel India 

PVT Ltd., Pacific World, Liberty International Tourism Group and 

Shangri-La Hotels & Resorts to name but a few. 

In terms of Hosted Buyers coming from Asia, this year we are 

expecting to welcome close to 120 Hosted Buyers from all sectors 

from the region. We are also delighted to confirm the attendance of 

new Hosted Buyers coming from Singapore, China, Malaysia, 

Vietnam and China. �

We talked to Mr. Graeme 

Barnett, Senior 

Exhibition Director 

of EIBTM
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SOURCE OF INFORMATION:
Internet 86%

Personal recommendation 76%

Trade Press 53%
Fair visits 52%

Fam Trips 43%

Road shows, promotional events 37%

Personal visits of suppliers 36%

Mailing & newsletters 34%

Convention Bureaux 34%

TMT Forum 22%

Online business networks 15%

Blogs, video, podcast, wiki 12%

SO RUN to BOOK YOUR PAGE 
in our NEXT issue! 
MICE CENTRAL & EASTERN EUROPE
The only B2B MICE magazine
for Central and Eastern (Post-communistic) Europe
www.mice-cee.com
Write to us: office@mice-cee.com
Phone to us: +420 731 232 049
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M&I Forums has announced its events for 2015  
THE DATES AND DESTINATIONS OF THE 2015 FORUMS ARE:
M&I Forum Europe Spring 2015, Dubai, UAE - 9th to 14th March 2015

M&I Forum Asia 2015, Cebu, Philippines - 26th to 30th May 2015

M&I Forum Europe Summer 2015, Edinburgh, Scotland - 29th June to 3rd July 2015

M&I Forum Americas 2015, St. Petersburg, FL, USA - 30th August to 3rd September 2015

M&I Forum Europe Autumn 2015, St Julian’s, Malta - 19th to 23rd October 2015

M&I Forum Europe Eastern Europe 2015, Vienna, Austria - 22nd to 26th November 2015

A significant addition to the successful roster of events is a brand new Forum to be held in Dubai. The M&I Forum 

Europe Spring will bring the total number of European Forums targeting UK and mainland Europe buyers to four per year, 

and will showcase this exciting destination to a large new audience. The new Forum aims to respond to a growing demand 

for more events targeting these destinations, and to offer further flexibility in the calendar for both buyers and suppliers.

The Summer Forum in Edinburgh is going to be the largest of the year, with 150 supplier tables and 330 buyers. 

Fergus Ewing, Scotland’s Tourism Minister, said: “Never before has Scotland hosted such a large-scale buyers event for 

the MICE market, so the M&I Summer Forum presents us with a unique opportunity to showcase this country’s world-

class range of services and hospitality.”

“Led by the Business Tourism Team at VisitScotland, we are delighted to have won the bid to host this prestigious 

event.” Said Mr Ewing. “Around 330 buyers from the UK and Europe are ready to descend on Edinburgh to experience 

our hospitality, our culture, our venues and our hotels, further enhancing the excellent reputation Scotland currently 

enjoys in the global MICE market.”

More information on the events and destinations can be found on M&I Forums website http://mi-forums.com.

T H E  W O R L D  O F  E X P O S I T I O N S
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CALL FOR EXHIBITORS AND SPONSORS 

NOW OPEN FOR KITF 2015
KITF, Central Asia’s largest 
travel and tourism exhibition, 
has opened invitations for all 
interested exhibitors and sponsors 
to register. The event will take 
place on 
22 – 24 April 2015 in Almaty, 
Kazakhstan.
The KITF exhibition provides a 
platform for international travel 
and tourism companies to enter 
one of the top 10 fastest growing 
markets in the world, with other 
17 million potential tourists.  
Over three days, travel industry professionals from across the world 
– both the new and the established – will meet with approximately 
5,600 of Kazakhstan’s key industry buyers. Buyers include: CEOs, 
heads of department, ministers, travel agents, directors, government 
representatives and senior management from the travel and tourism 
industry.
In its 15th edition, the event welcomes DMCs, tour operators, agencies and 
tourism boards who represent the following travel services to participate: 
hotels, accommodation and lodging; travel technology; MICE; luxury 
tourism; educational tourism; medical tourism; international real estate; 
airlines, cruises and car rental; and tourism attractions.

In the last edition of KITF, 85% of 
exhibitors signed or initiated agreements 
onsite for the following tourism season. 
The tourism boards of the Czech 
Republic, Catalonia, Cuba, Morocco 
and India, as well as industry leaders 
Travelite and Mouzenidis Travel, are 
among exhibitors confirmed for KITF 
2015. 
KITF 2014 attracted 405 companies 
from 43 countries and 5,693 visitors. 
KITF 2014 participant, Hiba Tul 
Habib,Travco, UK, said: “Kazakhstan is 
a booming market for Travco. We already 

enjoy strong partnerships with the top hotels and tour operators in Astana 
and Almaty, but we are also committed to expanding all aspects of our 
business throughout the country and the CIS.” 
Another past participant, Ahmed Abrar, Splendid Asia, also added: 
“We have seen the number of Kazakh arrivals to the Maldives increase 
rapidly over the past few years.”

To express your interest in exhibiting or sponsoring KITF 2015, 
please visit the website: www.kitf.kz, or contact the team on 
tm@ite-exhibitions.com or +44 (0) 20 7596 5064. 
Spaces will be allocated on a first-come-first-secured basis. �

INFO
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The MICE Event for Central & Eastern Europe
1 5  –  1 7  F e b r u a r y  2 0 1 5  –  W a r s a w  –  P o l a n d

5

THE 5TH ANNUAL EXCLUSIVE 
ONE-STOP-SHOP TO NEW MICE BUSINESS 
POTENTIAL IN CENTRAL & EASTERN EUROPE
• Quality – Conscious Boutique Event

• High-end CEE (& CIS) Destinations and Travel Solution Providers

• Exclusive Invite only Participants

• Pre- Selected and Qualified Worldwide Buyers

• Pre- Scheduled, Match- Made 1-2-1 meetings

• Convention Bureau Exhibition in Networking Foyer

• Productive Educational Programme by Industry Experts

• Lavish Luncheons, Gala Dinners and Parties

Contacts:
Europe Congress   |    T: +420 226 804 080

E: info@europecongress.com   |   W: www.europecongress.com

Event
Partners:
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The Triumph of 
European Cities
The recently presented 10th Edition of the 

European Cities Marketing Benchmarking 

confirms the positive growth trend of the 

previous years by leading a robust European 

tourism industry in 2013. European Cities 

achieved an average relative change of 3.5% 

in total bednights and 5% in international 

bednights. Central and Eastern European cities 

led the forward charge with several exhibiting 

year-on-year total bednight growth rates 

above 10%. 

Top Performing Cities
London and Paris continue to lead Europe’s city 

tourism industry in terms of total bednights in 

2013. Berlin, Rome, and Barcelona maintained 

their ranks among the top five cities with 

decidedly strong year-on-year bednight 

growth rates. The highest growth rate among 

the top 5 cities belongs to Berlin whose 

bednights increased by 8.2%.

Top source markets and 
new stand-outs  
Internationally-sourced bednight numbers 

continue to grow at a faster rate than those 

sourced domestically. Germany, the USA, and 

the UK once again topped the list of source 

markets by contributing a combined 75 

million bednights to European cities. Spain 

and Italy maintained their status as top source 

markets but continued their negative growth 

trends exhibited in 2012. In comparison to 

its 14.8% growth in 2012, Japan showed a 

decrease of 5.8% in 2013. France maintained 

steady positive growth as a source market in 

2013 while the Russian and Chinese markets 

continued to stand out with growth rates in 

the double digits. Since 2009, the latter two 

source markets have more than doubled their 

bednights contributed to European cities. 

In addition, although the relative size of 

the 9 major source markets did not change 

much, the international bednights from the 

remaining source markets have increased by 

4%, contributing 55% of the ECM report cities’ 

International source markets –the guest mix is 

therefore getting more diverse.

Highest opportunities 
for smaller cities in 2014
For the very first time, the ECM Benchmarking 

Report 2014 features short term forecasts for 

total and international bednights in European 

Cities on an annual and monthly basis. The 

study predicts a total bednights growth of 

+3.6% for 2014. When looking into the 

predictions in detail, it seems that also in 2014 

growth will be mainly driven by international 

markets with an expected +5,1%, compared 

to +1.9 % for domestic markets.

Compared to the leading so called ‘European 

Premier League’ cities like London, Paris, 

Berlin, Rome or Barcelona in which relative 

growth can hardly reach double digits any 

longer, the prediction provided is probably 

too conservative for the other medium and 

smaller cities, especially for those within 

Eastern Europe. Particularly smaller cities still 

have significant potential to grow in terms 

of bednights, but also bed capacities and are 

expected to benefit most in 2014. �

EUROPEAN CITIES MARKETING PRESENTS 
THE RESULTS OF TOURISM IN EUROPE THROUGH 
ITS BENCHMARKING REPORT 2014

TOP 15 EUROPEAN CITY TOURISM 
DESTINATIONS 2013 BY BEDNIGHT VOLUMES

Destination Bednights 2013 2012-13 % change
1 London 53 696 680 3.3%
2 Paris 36 679 245 -0.6%
3 Berlin 26 942 082 8.2%
4 Rome 24 160 505 6.2%
5 Barcelona 16 485 074 3.5%
6 Madrid 14 873 643 -4.3%
7 Prague 14 654 282 1.5%
8 Istanbul 14 597 845 4.8%
9 Vienna 13 544 798 3.2%

10 Munich 12 894 504 4.3%
11 Hamburg 11 603 135  9.1%
12 Amsterdam 11 262 000 6.6%
13 Stockholm 10 956 922 2.3%
14 Milan 9 922 368 8.3%
15 Dublin 9 250 320 -6.3%

Source: European Cities Marketing Benchmarking Report 2014

• In 2013 European Cities achieved 

an average relative growth in total 

bednights of 3.5%.

• In the last five years, the average 

yearly international bednight 

growth rate for European cities was 

6.2%, 1.9 points higher than the 

average yearly bednight growth 

rate for the 28 EU countries.

• ECM predicts a growth of +3.6% 

in total bednights, and +5.1% 

in international bednights. The 

smaller cities of Europe have the 

highest opportunities for growing.
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S
traight after our arrival, 
we embarked on an active 
programme: we learned to 
mix our own cocktails, the 
basics of yoga, as well as 

how to prepare small-scale catering 
with an aperitif. The evening 
programme included artistic dance 
performances and a dinner with 
international specialities at a local 
restaurant Sunset Grilled with a 
view of the whole bay. Afterwards, 
we moved to the famed Patong 
Beach with its nightlife, dancers, 
prostitutes, bars and ladyboys, 
about 20 minutes away from the 
hotel by tuk-tuk or taxi. 

Some guests skipped Patong 
because of the demanding and 
busy schedule the following day, 
which required an early rise at 6 
a.m. The first destination of the 
day was the Gibbon Rehabilitation 

Project, where monkeys are first 
rescued then released into the wild 
when they are ready. A transfer to 
Ao Por Grand Marina followed, 
as well as a luxury speedboat sail 
to Koh Yao Yai Resort & Spa, 
an eco resort offering 30 luxury 
villas and 24 deluxe rooms that 
blend in perfectly with the natural 
surroundings and offer a rare, 
private stretch of beach frontage. 
Another excellent activity was a 
Thai specialities cooking lesson¬ 
- no prizes for guessing what was 
for lunch that day! This turned out 
to be great fun for all participants, 
and everyone pulled through. 

The afternoon was filled with 
several other activities such as 
an amazing Thai box lesson, and 
we unwinded with an evening of 
Thai cuisine at the Bimi Beach 
Club. The food was excellent and 
delegates could choose from a very 

wide selection of Thai specialities, 
thus familiarizing themselves with 
Thai cuisine. Fireshow dancing 
followed after the dinner. 

It  was a short two-day 
programme, but the organizers of 
the post-trip, TCEB (Thailand 
Incentive & Convention Bureau), 
TICA (Thailand Incentive & 
Convention Association) and 
Events Travel Asia, managed to 

create an interesting, original 
programme where there was not a 
boring moment and participants 
enjoyed themselves. 

All went well apart from one 
thing: the weather, since it rained 
throughout our post-trip. So when 
visiting Phuket, choose to go from 
November onwards if sun, warmth 
and calm skies is what you prefer. 
October is the rainy period as 
seasons change and is thus risky 
weather-wise. �

Pearl Paradise of the Andaman Sea Post-Tour

Part of this year’s IT & CMA trade fair in Bangkok, Thailand included the traditional post-tours, one of 
which headed to the renowned island Phuket. Thus, between 3rd and 5th October, around 20 buyers 
and media representatives met for this journey filled with remarkable activities. The flight with Thai 
Airways from Suvarnahbumi International Airport took one hour and 20 minutes. We stayed at the 
Hotel Hyatt Regency Phuket Resort, a new 5-star facility opened in December 2013. 

 � By Zuzana Adamson

At Hyatt Regency Phuket Resort

P R E S S  T R I P
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MICE EXPOSITIONS 

2014/2015

2014
16 – 19 SEPTEMBER MIBEXPO and Luxury Travel Week – Matiw

 Moscow, RUSSIA .......................................................................... www.mibexpo.ru

 

SEPTEMBER 30 

– 2nd OCTOBER IT & CMA – Incentive Travel & Conventions, 

 Meetings Asia/CTW – Corporate Travel World

 Bangkok, THAILAND ................................................................... www.itcma.com.sg

  ............................................................................. www.corporatetravelworld.com

8 OCTOBER TrendEvent Expo

 Slovanský dům, Prague, CZECH REPUBLIC .................................... www.trendevent.cz

14 – 16 OCTOBER IMEX America

 Las Vegas, USA ................................................................... www.imexamerica.com

3 – 6 NOVEMBER WTM

 London, UK .......................................................................... www.wtmlondon.com

18 – 20 NOVEMBER EIBTM The Global Meetings and Incentives Exhibition

 Barcelona, SPAIN ...........................................................................www.eibtm.com

2015
22 – 29 JANUARY ATF – Asean Tourism Forum and TRAVEX

 NayPyiDaw, MYANMAR ...............................................................www.atf-2015.com

15 – 17 FEBRUARY MCE CEE

 Warsaw, POLAND ............................................................ www.europecongress.com

 

18 – 19 FEBRUARY  CONFEX

 London, UK .............................................................www.international-confex.com

MICE CEE
is Media Partner

MICE CEE
is Media Partner

MICE CEE
is Media Partner

MICE CEE
is Media Partner

MICE CEE
is Media Partner

MICE CEE
is Hosted Media
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4 – 8 MARCH ITB

 Berlin, GERMANY  ........................................................................www.itb-berlin.de

4 – 8 MARCH ITB Berlin Convention

 Berlin, GERMANY

16 MARCH INTERNATIONAL M.I.C.E. FORUM

 Moscow, RUSSIA ....................................................................... www.miceforum.ru

16 – 18 MARCH GIBTM, Gulf Incentives, Meetings and Business Travel Exhibition

 Abu Dhabi, UAE  .............................................................................www.gibtm.com

3 – 5 APRIL AITF, 14th Azerbaijan International Travel & Tourism Fair

 Baku, AZERBAIJAN ............................................................................... www.aitf.az

10 – 12 APRIL SITT Siberia

 Novosibirsk, RUSSIA  .................................................................... www.sitt-expo.ru

14 – 16 APRIL IT&CM CHINA Incentive Travel and Conventions, Meetings

 Shanghai, CHINA ..................................................................... www.itcmchina.com

23 – 25 APRIL KITT

 Almaty, KAZAKHSTAN  .......................................................................... www.kitt.kz

19 – 21st  MAY IMEX The Worldwide Exposition for Incentive Travel,    

 Meetings & Events

 Frankfurt am Main, GERMANY ........................................... www.imex-frankfurt.com

11 – 14 JUNE ITE & MICE

 Hong Kong .....................................................................................www.itehk.com

7 – 9 JULY The Meetings Show

 London, UK ................................................................. www.themeetingsshow.com

C a s i n o  G a l a x y ,  M a c a u

MICE CEE
is Media Partner

MICE CEE
is Media Partner

MICE CEE
is Media Partner

MICE CEE
is Media Partner

MICE CEE
is Media Partner
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2− 4 April 2015
Baku, Expocentre, Azerbaijan 

14th Azerbaijan International

ITE Group plc
ITE Travel Exhibitions 
T: +44(0) 20 7596 5064
E: tm@ite-exhibitions.com

Whole World.
One Exhibition.

ITE Group Plc
ITE Travel Exhibitions
+44 (0) 20 7596 5064/5043
tm@ite-exhibitions.com

15th Kazakhstan International Fair
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You can admire 6 UNESCO 
Monuments in Slovakia:
1. Historic Town of Banská Štiavnica and the Technical

Monuments in its Vicinity 

Region of Banská Bystrica 

2. Castle Spišský Hrad and its Associated Cultural 

Monuments

Region Prešov

3. Vlkolínec

Region Žilina

4+5. Bardejov Town Conservation Reserve

Region Prešov

6. Caves of Aggtelek Karst and Slovak Karst

Region Košice

7. The Carpathian primeval beech forest 

of the Bukovske Vrchy and Vihorlatske vrchy 

Mountains

Region Prešov

7.
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